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Foreword 

The Annual Business Survey of Economic Impact covers the client base of Enterprise Ireland, 

IDA Ireland, Shannon Development and Údarás na Gaeltachta.   The population comprises all 

manufacturing and internationally traded services client firms in Ireland with 10 or more 

employees.  The Annual Business Survey of Economic Impact is co-ordinated by Forfás in 

partnership with staff of the four enterprise development agencies.  

 

This survey was started in 2000 and has now collected trend data for the last 10 years [2000-

2010].    This report provides data on client companies for: 

 sales  

 exports  

 payroll costs 

 purchases of materials and services + percentage that are purchased in Ireland  

 training costs 

 

The results are presented by: 

 NACE Rev 2 sector and  

 ownership.    

 

Detailed tables are provided in the appendix to this report. 

 

The results show that 2009 was a difficult year for agency assisted enterprises.  Overall 

figures show a decline in sales for manufacturing and internationally traded services for both 

Irish and foreign owned companies, with manufacturing companies suffering the largest sales 

reductions. 

 

While the results for exports also show a decline, a comparison with comparable Eurostat and 

OECD data indicates that the decreases were considerably less than the decline in exports of 

other developed countries where the decline ranged from 14 to 25 percent.    Service exports 

also showed some resilience, with a decline over 2009 of 3 percent compared to an average 

reduction of 10 to 28 percent for other European countries. 

 

The economic impact of the agency client base on the Irish economy is significant with these 

companies contributing almost €38bn in 2009 between payroll costs and their purchase of 

Irish materials and services.   The results for 2009 show a decline in this contribution from 

previous years of 10 percent which is in line with the downward trend of reported sales of 8.5 

percent. 
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Executive Summary 

             Irish-Owned Companies  

 

 

 Sales by Irish owned firms in 2009 showed a significant decrease of 13 percent on the 

previous year in a very difficult period for Irish enterprise. Manufacturing sectors sales 

declined by over 15 percent while internationally traded services dropped by 3 percent.    

 Exports moved in line with sales for the manufacturing sectors, however, the services 

sector continued to grow their exports in 2009 by over 7 percent. 

 Direct expenditure (payroll, Irish materials & services) in the Irish economy by these firms 

reduced by over 14 percent in 2009. 

 

       Foreign-owned Companies  

 

 

 In 2009, sales and exports in foreign-owned firms suffered due to the global economic 

crisis.  Overall sales and exports both decreased by 7 percent with manufacturing 

enterprise sales decreasing by 9 percent and services enterprise sales decreasing by 4 

percent.   

 While foreign companies have suffered major decreases in sales, they have adjusted their 

costs and Value Added has increased by 1.6 percent from 2008 to 2009.  

 Direct expenditure by foreign firms in the Irish economy decreased by 6 percent in 2009 

with the largest decrease coming from the manufacturing sectors where expenditure fell 

by over 11 percent.   

The long term trend for direct expenditure by foreign firms has decreased slightly since 2000 

by 1.5 percent per annum in nominal terms.  Other indicators in terms of value added and 

exports remain on an upward trajectory. 
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Direct Expenditure in the Irish economy as a percentage of GNP1
 

IRISH-OWNED Firms in Manufacturing & Internationally Traded Services  

 
 

 In 2009, the Direct Expenditure (payroll and purchases of Irish materials and services) of 

Irish owned firms in the Irish economy amounted to approximately 14 percent of the Gross 

National Product (GNP) of the country. 

 The Value Added (sales less the cost of all materials and services) of Irish-owned firms 

continues to be maintained at approximately 9 percent. 

 

FOREIGN-OWNED Firms in Manufacturing & Internationally Traded Services  

 
 

 In 2009, the Direct Expenditure (payroll and purchases of Irish materials and services) of 

foreign owned firms in the Irish economy also amounted to approximately 14 percent of 

the Gross National Product (GNP) of the country. 

 Value Added in all foreign owned firms was equivalent to over 47 percent of GNP in 2009. 

 

                                                 
1  GNP @ current market prices:  2000 = €89,530 /  2009 = €131,241    Source: CSO  

2000 2009

All 18.4% 14.3%

Manufacturing & Other Industry 16.3% 11.8%

Information, Communications & Other Services 2.1% 2.5%

2000 2009

All 8.7% 9.4%

Manufacturing & Other Industry 6.4% 5.7%

Information, Communications & Other Services 2.3% 3.6%

Value Added as a percentage of GNP by Irish-owned companies

Direct Expenditure as a percentage of GNP by Irish-owned companies

2000 2009

All 24.6% 14.6%

Manufacturing & Other Industry 12.4% 7.1%

Information, Communications & Other Services 12.2% 7.4%

2000 2009

All 38.4% 47.6%

Manufacturing & Other Industry 27.8% 24.0%

Information, Communications & Other Services 10.6% 23.6%

Value Added as a percentage of GNP by foreign-owned companies

Direct Expenditure as a percentage of GNP by foreign-owned companies
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1. Introduction 

 

1.1   Background 

 

This document presents the results of the Annual Business Survey of Economic Impact (ABSEI) 

for 2009: 

 The survey covers the client base of Enterprise Ireland, IDA Ireland, Shannon Development 

and Údarás na Gaeltachta.   

 The population comprises all manufacturing and internationally traded services client 

firms in Ireland with 10 or more employees – approximately 4,000 client companies. The 

response rate for this survey was approximately 60 percent. 

 All figures in this report are in nominal values.  Real growth figures for total sales, value 

added and direct expenditure in manufacturing are given in Appendix A. 

 If a client company changes its ownership from Irish to foreign, or foreign to Irish, then its 

results are included in the new ownership category from the year it changes. 

 

The document provides aggregated estimates for all Irish-owned and foreign-owned client 

firms across a range of variables and provides an overview of the evolution of manufacturing 

and internationally-traded services sectors over recent years.   

 

1.2   Methodology & Use of Data 

 

An inter-agency group comprising of Forfás and a representative from each of the 

participating agencies manages the implementation of this survey.  The group decides on 

issues of methodology, coverage and questionnaire content.   

 

The survey is used extensively by Forfás and the participating agencies for a number of 

purposes, some of which are listed below: 

 Each of the participating agencies obtains aggregated information relating to its own client 

base and this information is used to assess the achievement of internal goals and targets.   

 The firm-level data compiled in the survey is used by each of the agencies, and by Forfás, 

to add to its knowledge of individual companies, and also to feed into numerous 

policy/sectoral studies where information is required on different grouping of companies. 

 The information collected in the survey is used in the "Value for Money Indicators" project 

along with other information from the employment survey and information from the 

development agencies.  

 

Survey results are published annually on the Forfás web site www.forfas.ie 

 

http://www.forfas.ie/
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1.3   Sectors used in Report 

This report provides a commentary on key results in respect of Irish-owned manufacturing and 

internationally traded services (Section 2) and foreign-owned manufacturing and 

internationally traded services (Section 3).    To highlight broad trends in the report, sectors 

have been amalgamated into smaller groups.   

Section 2 – Irish-owned client companies have been grouped by (plus NACE Rev 2 code): 

Manufacturing and Other Industry 

 Food/Drink/Tobacco & Primary Production: 

 food, drink & tobacco (10-12); agriculture, fishing forestry, mining & quarrying (1-9)  

 Traditional Manufacturing:  

 Textiles, clothing, footwear & leather (13-15); wood & wood products (16); paper & 

printing (17-18), rubber & plastics (22), non-metallic minerals (23), basic & fabricated 

metal products (24-25), electrical equipment (27), machinery & equipment (28), 

transport equipment (29-30) and other miscellaneous manufacturing (31-33). 

 Modern Manufacturing & Energy: 

 Chemicals (19-21), computer, electronic & optical products (26), medical devices and 

energy, water, waste & construction (35-43) 

Information, Communication & Other Services 

 Information, Communication & Computer: 

 Publishing, broadcasting & telecommunications(58-61), and computer programming 

(6201), consultancy & related facilities (6202) and other IT & computer services (6203-

63)  

 Business, Financial & Other Services: 

 Financial services (64-66) and business, education & other services (45-56)(68-96) 

 

Section 3 - foreign-owned client companies have been grouped by: 

 The same grouping are used as with Irish-owned companies with the exception of Modern 

Manufacturing  where each of the sectors are shown separately i.e. chemicals, computer, 

electronic & optical products and medical devices 

ABSEI Appendix:    

Detailed tabular data are provided in a separate appendix on the basis of ownership: 

 Appendix B:  Irish-owned client firms;  

 Appendix C:  foreign-owned client firms;   

 Appendix D:  all client firms 

 

1.4   NACE Rev. 2 Classification of Economic Activity 

The classification of economic activity used in the Annual Business Survey of Economic Impact 

is NACE Rev. 2    
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2. Irish-Owned Manufacturing and Internationally    

Traded Services 
 

2.1   Sales & Sales Growth in Irish-Owned Client Companies 2000-2009 

 
 

The overall sales of Irish-owned manufacturing and service companies amounted to 

approximately €30bn in 2009 and represented a 13 percent decrease over the previous year‟s 

figures.    

There was a significant decline in sales of over 15 percent between 2008 and 2009 in the 

manufacturing sectors.  Traditional manufacturing (textiles, clothing, footwear & leather; 

wood & wood products; paper & printing, rubber & plastics, non-metallic minerals, basic & 

fabricated metal products, electrical equipment, machinery & equipment, transport 

equipment and other miscellaneous manufacturing)  saw the highest decline in sales at 28 

percent some of which is due to the contraction in the construction sector.   This was also a 

difficult period for the food, drink & tobacco sector with sales reducing by 10 percent. 

In contrast, the decline in the services sectors was less significant at 3 percent and within 

that the information, communications & computer sectors saw growth of 3 percent. 

The figures are more encouraging when considered over the 10 years of the survey. Between 

2000-2009 sales in Irish-owned companies have increased by 2.3 percent per annum, with 

sales peaking in 2008 at over €34bn.  

Services annual growth was recorded at 8.1 percent indicating the growing importance of 

these sectors when compared to manufacturing growth of 1 percent.   However, the level of 

total sales in manufacturing at €23bn is still over three times the level of sales in 

internationally-traded services which stood at €6.8bn among Irish-owned firms.  

 

 

2000 2008 2009

Per Annum 

Change 

2008-2009

Per Annum 

Change 

2000-2009

€k €k €k % %

Total - All Sectors 24,274,529 34,409,064 29,899,861 -13.1% 2.3%

Manufacturing & Other Industry 20,845,638 27,313,325 23,015,976 -15.7% 1.1%

  Food/Drink/Tobacco 10,531,702 12,874,997 11,496,599 -10.7% 1.0%

  Traditional Manufacturing 6,730,547 8,193,142 5,874,424 -28.3% -1.5%

  Modern Manufacturing & Energy 3,583,388 6,245,186 5,644,953 -9.6% 5.2%

Information, Comm. & Other Services 3,428,891 7,095,739 6,883,885 -3.0% 8.1%

  Information, Communications & Computer 1,444,476 1,873,900 1,934,382 3.2% 3.3%

  Business, Financial & Other Services 1,984,414 5,221,839 4,949,503 -5.2% 10.7%
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2.2 Composition of Irish-Owned Clients Companies, 2000-2009 

 

Note:    Employment shares in this table are calculated on the basis of data from the ABSEI 

and are not directly comparable with the results of the Forfás Annual Employment Survey. 

 

This table provides an overview of sales and employment across a number of broad industry 

groups to illustrate how the composition of Irish-owned industry has changed between 2000 

and 2009.  

 

The majority of Irish-owned companies operate in the manufacturing sector though the share 

of sales accounted for by manufacturing dropped from 85 percent in 2000 to 77 percent in 

2009, with the food and drink sector accounting for most of the decrease over the period.   

 

On the other hand, the share of sales accounted for by internationally traded services has 

increased from 14 percent in 2000 to 23 percent in 2009, highlighting the increasing 

importance of these sectors. 

 

There are similar trends in employment shares of manufacturing and services over the same 

period, however, there are significant differences at the individual sector level.  

 

While the food and drink sector accounted for around 38 percent of the sales in Irish-owned 

industry in 2009, it accounts for less than one-third of the employment (29 percent).  

Traditional manufacturing has witnessed its share of Irish-owned employment drop from 42 

percent in 2000 to 30 percent in 2009, while the modern manufacturing & energy sectors have 

experienced an increase from 9 to 13 percent over the same period.   

 

The internationally traded services sector continues to see its share of Irish-owned 

employment rise, with an increase over the period, from 18 percent in 2000 to 27 percent in 

2009. 

2000 2009 2000 2009

% % % %

Total - All Sectors 100.0% 100.0% 100.0% 100.0%

Manufacturing & Other Industry 85.9% 77.0% 81.7% 73.0%

  Food/Drink/Tobacco 43.4% 38.5% 29.7% 29.6%

  Traditional Manufacturing 27.7% 19.6% 42.8% 30.0%

  Modern Manufacturing & Energy 14.8% 18.9% 9.2% 13.4%

Information, Comm. & Other Services 14.1% 23.0% 18.3% 27.0%

  Information, Communications & Computer 6.0% 6.5% 9.2% 10.5%

  Business , Financial & Other Services 8.1% 16.5% 9.1% 16.5%

Sales Employment
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2.3  Exports & Export Growth Irish-Owned Client Companies 2000-2009 

 

 

Note: Returns for client companies that changed ownership from Irish to foreign in 2008/09 

are now included in the foreign owned category and returns for these companies while in Irish 

ownership between 2000-2007 are included in these figures. 

This table provides an overview of the export performance of Irish-owned manufacturing and 

internationally traded services sectors over the 2000-2009 period.  Overall, exports of Irish-

owned manufacturing and internationally traded services companies amounted to €11.5bn in 

2009, a decrease of 8.5 percent on last year.   

The food and drink sector, which accounts for 46 percent of all exports of Irish owned client 

firms, witnessed a 15 percent decline in export sales in 2009.  The euro exchange rate with 

sterling was a contributing factor to this result.  Exports in traditional manufacturing also saw 

a decrease of 15.5 percent in 2009 over 2008. In contrast, the relatively small sector of 

modern manufacturing & energy reported a small growth in exports in 2009 of 2 percent on 

the previous year. 

Export growth among Irish-owned internationally traded services was over 7 percent during 

2009.  Exports of information, communication & computer services among Irish-owned firms 

were strong, with growth of almost 12 percent between 2008 and 2009 compared with 2.8 

percent for the period 2000-2009.   While the business, financial and other services sectors 

also saw growth in 2009 with 5.6 percent over 2008 and giving an increase of almost 14 

percent for the period from 2000-2009. 

Export growth of 2.6 percent per annum over the period 2000-2009 for all sectors compares 

with the 2.3 percent per annum growth in total sales among indigenous companies (App:B.1). 

On a per-annum basis between 2000 and 2009, export growth had been higher in 

internationally traded services sectors (8.7 percent) compared to the manufacturing 

industries (0.9 percent) though this has been from a much lower base.  Though in monetary 

terms, manufacturing exports at €8bn are almost two and half times that of exports in 

internationally traded services sector at €3.2bn.   

 

2000 2008 2009

Per Annum 

Change 

2008-2009

Per Annum 

Change 

2000-2009

€k €k €k % %

Total - All Sectors 9,135,748 12,588,801 11,514,436 -8.5% 2.6%

Manufacturing & Other Industry 7,587,792 9,550,905 8,244,599 -13.7% 0.9%

  Food/Drink/Tobacco 4,783,706 6,345,487 5,395,704 -15.0% 1.3%

  Traditional Manufacturing 2,060,655 2,403,329 2,029,904 -15.5% -0.2%

  Modern Manufacturing & Energy 743,431 802,088 818,992 2.1% 1.1%

Information, Comm. & Other Services 1,547,956 3,037,897 3,269,837 7.6% 8.7%

  Information, Communications & Computer 869,840 995,609 1,113,797 11.9% 2.8%

  Business , Financial & Other Services 678,116 2,042,288 2,156,040 5.6% 13.7%
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2.4 Exports as a Percentage of Total Sales in Irish-Owned Companies 

 

 
 

Linking the data on sales and exports allows us to make an assessment in relation to the 

export intensity of Irish-owned industry (i.e. exports as a percentage of sales).  This graph 

shows that the total export intensity of Irish-owned industry has hovered between 35 and 40 

percent throughout the period 2000-2009 and now stands at 38.5 percent.  

 

The food and drink sector has a big impact on the overall proportions, as illustrated by the 

relationship between the trend lines with an export intensity in this sector of almost 47 

percent in 2009. 

 

As noted earlier in this report, the traditional manufacturing sectors (e.g. textiles, printing, 

wood products etc.) saw an overall reduction in sales of 28 percent in 2009 however their 

level of exports only declined by 15 percent resulting in an increase in this sectors export 

intensity. 

 

The internationally traded services sectors containing information, communication and other 

services have tended to export the highest share of its output hovering around 45 percent 

since 2000 and climbing in 2009 to 47.5 percent.  

 

The modern manufacturing and energy sectors has shown a stability in their export intensity 

since 2004.  For the last five years a trend of export intensity between 10 and 15 percent has 

been reported with the figure for 2009 being 14.5 percent.These sectors have been growing 

over the period of this survey showing a 5 percent growth in sales since 2000 while their 

exports have grown by 1 percent over the same period.   

 

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

50.0%

55.0%

2001 2002 2003 2004 2005 2006 2007 2008 2009

Total - All Sectors Food/Drink/Tobacco

Traditional Manufacturing Modern Manufacturing & Energy

Information, Communications & Other Services
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2.5   Value Added in Irish-Owned Companies, 2000-2009 

 

 
 

Value added is calculated as the total sales of a firm less the cost of materials and services 

purchased.  As a result, it provides a measure of the specific contribution of firms/sectors in 

terms of economic activity.  Across all Irish-owned manufacturing and internationally traded 

services sectors, value added as a percentage of sales has increased from 32 percent in 2000 

to 41 percent in 2009.  

The total value added of Irish-owned manufacturing and internationally traded services is 

estimated at €12.2bn in 2009, which equates to 41 percent of the total sales figure of €29.8 

for Irish-owned firms.   

Total value added is estimated to have grown by 5 percent per annum in nominal terms over 

the period 2000-2009. The manufacturing sector continues to account for the majority of 

value added (€7.5bn) in 2009, with an increase of 3 percent per annum in nominal terms 

between 2000 and 2009. Total value added in the internationally traded services sector 

increased by almost 10 percent per annum in nominal terms during the same period. 

Examined as a share of sales, the value added of the food and drink sector equates to 25 

percent of sales in this sector in 2009.  In traditional manufacturing sectors, value added 

equates to approximately 39 percent of total sales while the figure in modern manufacturing 

is approximately 41 percent.    

Value added in internationally traded services sectors equates to 69 percent of the value of 

sales.  

Value added per person employed in manufacturing and internationally traded services is 

estimated at €100,200 in 2009, an increase of 7 percent per annum in nominal terms since 

2000.  Value added per person employed is higher in internationally traded services activities 

(€143,300) compared to manufacturing activities (€84,100) 

 

2000 2009

Per Annum 

Change 

2000-2009 2000 2009 2000 2009

Per Annum 

Change 

2000-2009

€k €k % % % €k €k %

Total - All Sectors 7,787,092 12,287,945 5.2% 32.1% 41.1% 53.3 100.2 7.3%

Manufacturing & Other Industry 5,758,634 7,532,092 3.0% 27.6% 32.7% 48.3 84.1 6.4%

  Food/Drink/Tobacco 2,268,739 2,908,619 2.8% 21.5% 25.3% 52.2 80.1 4.9%

  Traditional Manufacturing 2,485,119 2,279,467 -1.0% 36.9% 38.8% 39.8 62.0 5.1%

  Modern Manufacturing & Energy 1,004,777 2,344,006 9.9% 28.0% 41.5% 75.1 142.5 7.4%

Information, Comm. & Other Services 2,028,457 4,755,853 9.9% 59.2% 69.1% 75.7 143.3 7.3%

  Information, Communications & Computer 811,420 1,290,391 5.3% 56.2% 66.7% 60.1 100.6 5.9%

  Business , Financial & Other Services 1,217,037 3,465,462 12.3% 61.3% 70.0% 91.6 170.3 7.1%

Total Value Added Value Added as % Sales Value Added per Person Employed
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2.6  Payroll Costs of Irish-owned Companies, 2000-2009 

 

 
 

This table shows that the total amount paid by Irish-owned manufacturing and internationally 

traded services on payroll costs (including taxes etc.) was approximately €5.8bn in 2009.   

 

Based on the survey data, total payroll costs have increased at a rate of 3.8 percent per 

annum in nominal terms over the period 2000-2009.  Manufacturing firms account for €3.8bn 

of total payroll costs and internationally traded services firms account for the remaining 

€2bn.   

 

Value added is defined as total output (sales) of firms less the cost of materials and services 

purchases.  Payroll as a percentage of value added has reduced in the period from 2000 to 

2009 for all sectors from 53.8 percent to 47.6 percent.   This trend is reflected in both 

manufacturing and internationally traded services and in each of the categories though to a 

lesser degree for services. 

 

Payroll costs per employee in Irish-owned manufacturing and internationally traded services 

sectors averaged at €47,700 in 2009, representing an increase of 5.8 percent per annum over 

the period 2000-2009.  The broad manufacturing sectors have an average payroll costs per 

employee of approximately €43,000, compared to the internationally traded services sector 

which had an average payroll cost per employee of €60,500 in 2009. Payroll costs in business, 

financial & other sectors were highest at €63,000 in 2009.  

 

The rates of increases in payroll costs per employee in both the internationally traded 

services and manufacturing sectors have been relatively close, at 6.7 and 5 percent 

respectively between 2000 and 2009.  

2000 2009

Per Annum 

Change 

2000-2009 2000 2009 2000 2009

Per Annum 

Change 

2000-2009

€k €k % % % €k €k %

Total - All Sectors 4,192,734 5,849,599 3.8% 53.8% 47.6% 28.7 47.7 5.8%

Manufacturing & Other Industry 3,290,661 3,843,879 1.7% 57.1% 51.0% 27.6 42.9 5.0%

  Food/Drink/Tobacco 1,224,733 1,417,120 1.6% 54.0% 48.7% 28.2 39.0 3.7%

  Traditional Manufacturing 1,536,661 1,545,300 0.1% 61.8% 67.8% 24.6 42.0 6.1%

  Modern Manufacturing & Energy 529,266 881,460 5.8% 52.7% 37.6% 39.6 53.6 3.4%

Information, Comm. & Other Services 902,073 2,005,720 9.3% 44.5% 42.2% 33.7 60.5 6.7%

  Information, Communications & Computer 552,127 724,046 3.1% 68.0% 56.1% 40.9 56.4 3.6%

  Business , Financial & Other Services 349,946 1,281,674 15.5% 28.8% 37.0% 26.3 63.0 10.2%

Total Payroll Costs Payroll as % of Value Added Payroll Costs per Employee
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2.7  Materials and Services Purchased by Irish-owned Companies, 2009 

 
 

The above table provides detailed information on the purchases made by Irish-owned 

manufacturing and internationally traded services firms.   

 

Total raw materials purchases amounted to approximately €12bn in 2009, of which €8bn (69 

percent) were sourced in Ireland.   

 

Most of the raw materials purchases of Irish-owned firms relate to the food and drink sector, 

with €5.6bn spent on Irish raw materials in 2009. This represents 81 percent of total materials 

purchases in this sector. Conversely, just 46 percent of materials purchases in the traditional 

manufacturing sectors were Irish materials (amounting to €1.2bn).  

 

In addition to raw materials, Irish-owned manufacturing and internationally traded services 

firms spent a further €5.3bn on services in 2009 with the vast bulk of these €4.5bn (84 

percent) sourced in Ireland.   

 

There is a high degree of uniformity regarding the proportion of indigenous services 

purchased by Irish-owned manufacturing and internationally traded firms, ranging from 71 

percent of information, communication & other services firms to 87 percent of manufacturing 

firms.  

 

Overall, the value of materials purchased (€8.4bn) in Ireland in 2009 continue to significantly 

outweigh services purchased (€4.5bn) in Ireland. 
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2.8  Irish Sourced Materials as a Share of All Materials Purchases by Irish-

Owned Manufacturing & Other Industry, 2000-2009 

 

 
 

This graph maps out the share of total materials sourced in Ireland by Irish-owned 

manufacturing firms and shows that, for all manufacturing sectors combined, the proportions 

have remained fairly static at around 70 percent over the period 2000-2009, though there has 

been a gradual decline since 2002.    The 2009 data showed a figure of 69 percent.   

 

The food and drink sector, which purchased around 81 percent of its materials requirements 

in Ireland in 2009, dominates this picture.   

 

The broadly defined traditional manufacturing sector, purchases the lowest share of its 

material requirements in Ireland. Despite increasing their share of Irish-sourced materials to 

57 percent in 2003, the traditional sectors have started to purchase more foreign-sourced 

materials since and the 2009 level is around 46 percent.  

 

The modern manufacturing & energy sectors reported 66 percent of Irish sourced materials in 

2009 showing a slight decline this year.  This is also the case with the information, 

communications and other services sectors which has been reducing since 2006 and stands at 

53 percent in 2009 of total raw materials purchased in Ireland. 

 

 

 

30.0%

40.0%
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2.9  Total Direct Expenditure in the Irish Economy by Irish-Owned  

companies, 2000-2009 

 

 
 

This chart summarises the total expenditure in the domestic economy by Irish-owned 

manufacturing and internationally trading services firms throughout the period 2000-2009.   

 

In total, Irish-owned firms spent €18.8bn in the domestic economy in 2009, comprising €5.8bn 

on payroll costs, €8.5bn on Irish raw materials, and €4.5bn on Irish services.  

 

This represents an annual decrease in 2009 of 14 percent over 2008 returns.   

 

Direct expenditure has increased from €16.4bn in 2000 and shows an overall nominal increase 

of 1.5 percent per annum for the 2000-2009 period. 

 

The composition of direct expenditure has changed over this series.  

 In 2000, payroll made up 26 percent, Irish materials were 52 percent and Irish 

services 22 percent of total expenditure.  

  In 2009, these shares have changed with payroll now accounting for 31 percent, Irish 

services slightly increased to 24 percent and the share accounted for by Irish 

materials purchases decreased to 45 percent.   

 

0

5,000

10,000

15,000

20,000

25,000

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Irish Services Irish Materials Payroll

€m



FORFÁS ABSEI 2009 

17 

2.10  Total Direct Expenditure in the Irish Economy as a percentage of 

Sales in Irish–Owned Companies, 2000-2009 

 

 
 

This chart shows the trend in direct expenditure in the economy as a percentage of sales for 

all Irish-owned firms and for the broad aggregated sectors.   Total direct expenditure as a 

percentage of sales has shown a gradual downward trajectory, from its highest point at 70 

percent in 2001 to 63 percent in 2009. 

 

The food and drink sector has the highest share of direct expenditure as a percentage of sales 

and stands at 73 percent in 2009. 

 

In percentage terms direct expenditure in the Services sectors stood at 60 percent of sales in 

2001 and came in at 48 percent in 2009.    However, in actual amounts direct expenditure in 

these services sectors were at €3.3bn in 2009 compared with €1.8bn in 2000.  To explain the 

above trend line, direct expenditure rose by 6.9 percent between 2000-2009 while sales in 

the services sectors rose at a rate of 8.1 percent.  

 

A detailed breakdown of this data is available by sector and year in the appendix to this 

report „ABSEI 2009 Results – Appendix‟ : 
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3.   Foreign-Owned Manufacturing & Internationally     

      Traded Services 

3.1  Sales - Sales Growth in Foreign-Owned Client Companies 2000-2009 

  

Total sales of agency assisted foreign-owned manufacturing and internationally trading 

services companies declined by 7 percent in nominal terms and amounted to €119bn in 2009.  

Manufacturing & other industry sectors accounted for €65bn of this total which equates to 

almost 55 percent of all sales in foreign-owned companies. 

 

The sectors that comprise „modern manufacturing‟ are shown separately i.e. chemicals; 

computer, electronic & optical products and medical devices. 

 Chemicals are the largest sector on the manufacturing side and reported a 16 percent 

increase in sales from 2008 and stands at €39bn in 2009.   

 The second largest sector is computer & electronics and here there was a significant 

decrease in sales of 50 percent to €10bn.   

 Medical Devices have shown steady growth over the course of this survey and 2009 

was another good year for that sector showing an increase of almost 9 percent. 

 

Between 2008 and 2009, there was a decline in the foreign-owned food & drink sector of 14 

percent with sales totalling €5.2bn.  Though it should be noted that over the course of this 

survey between 2000-2009 there has been a per annum increase of 5% in this sector. 

 

The international services base reported a decrease of 4.5 percent in 2009.  However Services 

have grown 7.8 percent per annum between 2000 and 2009 and now represent 45 percent of 

total sales by foreign-owned client firms.   The information, communication and computer 

sector had sales of €51bn – a decrease of 4.7 percent over 2008.   

 

2000 2008 2009

Per Annum 

Change 

2008-2009

Per Annum 

Change 

2000-2009

€k €k €k % %

Total - All Sectors 80,236,584 129,022,859 119,736,323 -7.2% 4.5%

Manufacturing & Other Industry 52,634,163 72,445,839 65,680,493 -9.3% 2.5%

  Food/Drink/Tobacco 3,369,030 6,142,685 5,270,010 -14.2% 5.1%

  Chemicals 19,010,416 33,838,264 39,256,850 16.0% 8.4%

  Computer, Electronic & Optical Products 20,413,268 20,554,163 10,232,872 -50.2% -7.4%

  Medical Devices 3,368,290 6,300,341 6,863,405 8.9% 8.2%

  Traditional Manufacturing 6,473,160 5,610,386 4,057,356 -27.7% -5.1%

Information, Comm. & Other Services 27,602,421 56,577,020 54,055,830 -4.5% 7.8%

  Information, Communications & Computer 25,804,667 53,524,384 51,032,673 -4.7% 7.9%

  Business , Financial & Other Services 1,797,754 3,052,636 3,023,158 -1.0% 5.9%
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3.2  Composition of Foreign-Owned Clients Companies, 2000-2009 

 
 

This table traces the evolution of the foreign-owned manufacturing and internationally traded 

services base over the period 2000-2009.  In terms of sales, the relative importance of 

manufacturing activity has decreased, accounting for 66 percent of all sales in 2000 to 55 

percent in 2009.  The balance is contributed by the international services sector which now 

accounts for 45 percent of sales, up from 34 percent in 2000. 

 

The share of sales accounted for by foreign-owned computer & electronic products has 

declined significantly since 2000 from 25 percent to 8.5 percent in 2009.   The strength of the 

chemicals sector can be seen from their share of total sales which stands at almost 33 

percent in 2009.   At the same time, the share of traditional manufacturing is in decline and 

now represents just 3.4 percent of all sales compared with 8 percent in 2000. 

 

The increasing contribution of the internationally traded services sectors is demonstrated by 

this table showing an overall increase in its share of sales from 34 percent in 2000 to 45 

percent in 2009.   The information, communications and computer sector make up the 

majority of these sales and now account for over 43 percent of all sales by foreign-owned 

client firms. 

 

In terms of employment, the same general picture emerges although it is interesting to note 

that there are some areas where sales and employment levels are disproportionate. As 

stated, the chemicals sector accounts for 33 percent of the reported sales, but it comprises 

only 16 percent of the employment in foreign-owned companies in Ireland.   In traditional 

manufacturing and medical devices sales represent less than 10 percent of total sales but 

both sectors account for over 31 percent of employment. 

 

There is a stronger correlation in the Services sectors between share of sales and numbers 

employed.   Overall Services accounted for 45 percent of sales and 35 percent of employment 

in 2009. 
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3.3  Exports & Export Growth in Foreign-Owned Client Companies   

 

  

 

The above table provides information relating to exports by foreign-owned companies in 

Ireland.  The exports of foreign-owned companies in Ireland at €114bn equate to 95 percent 

of the reported sales by these firms. 

 

Manufacturing sectors accounted for 55 percent of all exports in foreign-owned companies in 

Ireland in 2009.  Manufacturing exports by foreign companies declined between 2008 and 

2009 by 10 percent – a decline that was driven mainly by the computer, electronic and optical 

products sector.    However during the period 2000-2009 there has been a per annum increase 

in exports of 3 percent during this period. 

 

Exports were down significantly in 2009 for the computer & electronics sector by 50 percent.  

Traditional manufacturing also saw a decline in exports in 2009 of 27 percent in what was a 

very difficult year for business.  

 

In the Internationally Traded Services sector exports account for the majority of sales and 

have increased from 92 percent in 2000 to almost 96 percent in 2009.  Overall exports 

decreased by 4 percent in 2009 over 2008 and now stand at €51.8bn. 

 

There has been an increase of exports in the Internationally Traded services sectors during 

the period of this survey 2000-2009 of over 8 percent. 

 

 

2000 2008 2009

Per Annum 

Change 

2008-2009

Per Annum 

Change 

2000-2009

€k €k €k % %

Total - All Sectors 73,332,690 123,547,806 114,445,168 -7.4% 5.1%

Manufacturing & Other Industry 47,914,016 69,454,014 62,563,631 -9.9% 3.0%

  Food/Drink/Tobacco 2,519,708 5,630,873 4,776,814 -15.2% 7.4%

  Chemicals 18,200,018 32,834,339 37,699,592 14.8% 8.4%

  Computer, Electronic & Optical Products 18,902,918 20,128,357 9,974,108 -50.4% -6.9%

  Medical Devices 3,068,950 6,144,419 6,701,194 9.1% 9.1%

  Traditional Manufacturing 5,222,422 4,716,026 3,411,923 -27.7% -4.6%

Information, Comm. & Other Services 25,418,674 54,093,791 51,881,537 -4.1% 8.3%

  Information, Communications & Computer 23,928,979 51,612,539 49,370,346 -4.3% 8.4%

  Business , Financial & Other Services 1,489,695 2,481,253 2,511,191 1.2% 6.0%



FORFÁS ABSEI 2009 

21 

3.4  Value Added in Foreign-Owned Companies, 2000-2009 

 

 
 

As stated in Section 2 of the report, value added is total sales less the cost of bought-in 

materials and services.  In the case of foreign-owned multinationals, this measure may not 

reflect the “real” contribution of the Irish-owned operation, as much of the bought-in 

materials and services are bought from other parts of the same enterprise group and can be 

distorted by transfer pricing arrangements.   

 

The total value added of foreign-owned manufacturing and international services is estimated 

at €62.5bn in 2009, which equates to 52 percent of the gross output/sales.   

 

Although total value added grew at a rate of 6.9 percent per annum in nominal terms over 

the period 2000-2009, the aggregate figures mask important sectoral patterns.  There was 

strong growth of 14 percent in Value Added in the information, communications & other 

services sectors.  Also food & drink, medical devices and chemicals saw increases but there 

was a decline in computer & electronics and traditional manufacturing. 

 

Based on this survey, value added per person employed was €491,500 in 2009, which 

represents a nominal increase of 10 percent per annum since 2000.  Value added per person 

employed on 2009 is lower in manufacturing (€380,000) compared to internationally traded 

services (€700,400).  It is important to note that aggregate value added per person employed 

figures for broad categories of manufacturing and internationally traded services are 

significantly affected by one or two individual sectors, such as chemicals in manufacturing 

and information, communication & computer in internationally traded services, so longer 

term trends are more important to analyse than year-to-year movements. 
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3.5  Payroll Costs of Foreign-owned Companies, 2000-2009 

 

 
 

 

This table presents payroll details of all foreign-owned manufacturing and internationally 

traded services companies in Ireland.  The total payroll bill of foreign-owned firms amounted 

to almost €7.5bn in 2009 with manufacturing accounting for €4.7bn (63 percent) and services 

contributing the remaining balance of €2.8bn (37 percent).   

 

Payroll costs account for around 12 percent of the reported value added of foreign 

manufacturing and internationally traded services. Payroll costs comprise almost half of all 

value added in the Traditional Manufacturing sector, but 7.6 percent of the chemicals sector. 

 

Total payroll costs per person employed averaged €59,200 in 2009, representing an increase 

of 5.7 percent per annum in nominal terms over the period 2000-2009.  Payroll costs per 

employee are roughly on a par in both the international services sector and the 

manufacturing sector; averaging €62,800 and €57,200 respectively in 2009.   

 

The chemicals sector has higher average payroll costs per capita than other manufacturing 

sectors (€71,200); however, it has the lowest ratio of payroll cost as a percentage of value 

added (7.6 percent). 
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3.6  Materials & Services Purchased by Foreign-Owned Companies, 2009 

 

 
 

 

The table provides an overview of the value of purchases made by foreign-owned 

manufacturing and services companies in 2009 in addition to the share of these purchases 

made in Ireland.   

 

In overall terms, foreign-owned industry spent €22.6bn on raw materials, of which €2.5bn or 

11 percent relates to materials produced in Ireland (either by indigenous suppliers or other 

foreign-owned multinationals in the country).   

 

The largest proportion of Irish-sourced materials is found in the food and drink sector, where 

almost half (48.6 percent) of all materials are indigenous.  The Medical Devices sector also 

purchased a high level of Irish materials at 23 percent of total expenditure on materials. The 

sectors with the lowest level of spend were the chemicals and computer & electronic sectors 

with each purchasing just 6 percent of materials in Ireland. 

 

In addition to its raw materials requirements, foreign-owned companies spent a further 

€34.6bn on services purchases with €9bn or 26 percent of these being sourced in Ireland.   

 

In the Internationally Traded Services sectors, the proportion of Services purchased in Ireland 

is greater than materials.   In 2009, these sectors purchased over €6bn of services in Ireland 

out of a total spend on services of €15.6bn which represents a share of 40.7 percent in 2009. 
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3.7  Irish Sourced Materials as a Share of All Materials Purchases by 

Foreign-Owned Manufacturing & Other Industry, 2000-2009 

 

 
 

This graph depicts trends in the share of materials purchases sourced in Ireland.  The average 

for all foreign-owned manufacturing materials sourced in Ireland has decreased from around 

22 percent in 2000 to around 11 percent in 2009.   

 

Food and drink sector has continued to source the majority of its materials requirements in 

Ireland and in absolute terms this amounted to €575m in 2009. However the percentage of 

materials sourced in Ireland in this sector has declined over the period of this survey from 66 

percent in 2000 to approximately 49 percent in 2009.  

 

In terms of Irish-sourced materials, the chemicals and medical devices sectors are large 

sectors in absolute terms with purchases of over €419m and €415m respectively in 2009.  

 However, as a proportion of all materials, Irish-sourced materials in the chemicals sector is 

on a downward trend since 2002 where it was at 18 percent to 6 percent in 2009.    

 Conversely, the share of Irish materials purchased by the medical devices sector has shown 

an upward trend since 2005 and stands at 23 percent in 2009. 
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3.8  Total Direct Expenditure in the Irish Economy by Foreign-Owned 

companies, 2000-2009 

 

 
 

This chart provides trend information on the three components that make up total direct 

expenditure by foreign-owned companies in the Irish economy.   

 

This expenditure amounted to €19bn in 2009, comprising €7.5bn on payroll costs, €2.5bn on 

materials produced in Ireland and €9bn on services purchased in Ireland.   

 

Direct Expenditure by foreign-owned firms is down 6 percent on 2008 and expenditure has 

reduced over the course of this survey by 1.5 percent since 2000. 

 

The composition of the direct expenditure by foreign companies has also changed since 2000: 

 The ratio of services expenditure among foreign companies in manufacturing and 

internationally traded sectors is the same in 2000 where is amounted to 47.7 percent.   

The ratio in 2009 is 47.6 percent making it the largest element of direct expenditure 

currently. 

 Over the same period, the share of raw materials decreased from 25.5 percent in 2000 to 

13 percent in 2009. 

 The proportion of expenditure spent on payroll, has increased to 39.3 percent in 2009 from 

26.8 percent in 2000. 
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3.9  Total Direct Expenditure in the Irish Economy as a Percentage of Sales 

in Foreign-owned Companies, 2000-2009 

 

 
 

This graph provides trend information on direct expenditure (Payroll, Irish Materials, and Irish 

Services) by foreign-owned firms in the Irish economy as a percentage of sales over the period 

2000-2009. 

 

For all sectors combined, the results show that direct expenditure in the Irish economy as a 

percentage of sales has been decreasing steadily over the period covered by the survey. 

Direct expenditure by foreign companies in Ireland as a percentage of sales stands at 16 

percent in 2009 down from around 27 percent in 2000.  

 

In absolute terms the sectors with the greatest direct expenditure in the Irish economy are in 

the  Information, Communications and Other Services sector with direct expenditure 

amounted to €9bn in 2009 or 18 percent of total sales, however, in 2000 this percentage of 

total sales was 40 percent. 

 

The next highest contributor is the Chemicals sector with a total expenditure of €3.1bn in 

2009.  This represents 8 percent of sales in that sector and is only marginally lower then 2000 

when expenditure stood at 11 percent. 

 

A detailed breakdown of this data is available by sector and year for Sales (C1), Payroll Costs 

(C5), Purchases of Irish Materials (C8) and Purchases of Irish Services (C10) in the appendix to 

this report  'ABSEI 2009 Results - appendix' 
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Ref no:  

Annual Business Report 2009/10 
 
 

Please return a completed form via e-mail to ----  or by post 
to:  Forfás, Annual Business Survey Unit, Wilton Park House, 
Wilton Place, Dublin 2. 

 

 

 
The main purpose of the survey is to record details on the level of sales, exports and expenditure among companies in Ireland. The 
information you provide will enable us to progressively adapt our solutions to meet your specific needs. The information is also 
combined with survey information from other state agencies to support the government's business information system (BIS).   

 

Respondent: Please note that this form should include details in respect of all plants and outlets or companies within your group which 
are located within the Republic of Ireland. 

 

COMPANY 

 

Person completing form and Job Title:  

 

E-mail Address and Telephone Number:  

 

Please indicate whether you would like to receive future annual business reports via email: 
 

 Yes 

 

Briefly describe the nature of your business in the  
Republic of Ireland, including products/services: 

 

 

 
Actual 
2008 

 

Actual 
2009 

  

Forecast 
2010 

 
Q2a)  FULL-TIME EMPLOYEES       

 

Number of full-time employees in Republic of Ireland on 31st December. 

   
DOMESTIC AND EXPORT SALES/REVENUE 

*** Please ensure that all monetary amounts are in thousands *** 

Q3 - Please record the total value of your Sales/Revenue & Exports for each year: 

 
If using accounting year (rather than calendar year) provide date of year-end __________  

SALES/REVENUE FOR EXPORT 

Actual 
2008 

(€000's) 
 

Actual 
2009 

(€000's) 
 

Forecast 
2010 

(€000's) 

 

Q3a1)  MANUFACTURED GOODS €   €   €   

 

Q3a2)  SERVICES €   €   €   

 

Sales of manufactured goods produced and services provided by your enterprise for the Export market, i.e. the value excluding 
excise duties and VAT.  For an overseas contract you should include only the value which was returned to Ireland, and exclude the 
value of materials or labour cost etc. which arose abroad.  Distribution sales should be excluded and provided in Q4a overleaf. 

SALES/REVENUE WITHIN REPUBLIC OF IRELAND 

 

Q3b1)  MANUFACTURED GOODS €   €   €   

 

Q3b2)  SERVICES €   €   €   

 

Sales of manufactured goods produced and services provided by your enterprise for the Domestic (Republic of Ireland) market, i.e. 
the value excluding excise duties and VAT.  Distribution sales should be excluded and provided in Q4a overleaf.  For a service-type 
activity such as a call centre, please include the fee income earned by the Republic of Ireland operation rather than the value of all 
the transactions handled by the call centre. 

Q3c)  TOTAL SALES/REVENUE i.e. (Q3a + Q3b) €   €   €   

 

Total Sales of manufactured goods and services produced by your enterprise (3a + 3b) 

Q3d)  EXPORT MARKET % DISTRIBUTION i.e. (Q3a) 

 

Please indicate the final destination market (rather than central distribution centre) if known: 

 

2008 
 

2009 

 

 

Goods Services Goods Services 

 

 

United Kingdom (inc. Northern Ireland) % % 

  

% % 

  

 

Other EU Countries* % % % % 

 

Other European Countries % % % % 

 

North America, i.e. USA and Canada % % % % 

 

Asia % % % % 

 

Elsewhere % % % % 

 

Total 100% 100% 100% 100% 

* Austria, Belgium, Bulgaria, Cyprus, Czech Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Italy, Latvia, 
Lithuania, Luxembourg, Malta, Netherlands, Poland, Portugal, Romania, Slovakia, Slovenia, Spain and Sweden. 
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Actual 
2008 

(€000's) 
 

Actual 
2009 

(€000's) 
 

Forecast 
2010 

(€000's) 

Q4a)  GLOBAL SALES % 
 

% 
 

% 

 

What % of sales (as outlined in Q3c above) from the Irish business are global sales?  

Q4b)  TOTAL DISTRIBUTION SALES €   €   €   

 

In addition to the goods produced and services provided by your own enterprise please record the value of goods resold without 
further processing (i.e. distribution sales or sales of other companies’ products). 

Q4c)  INTERNET SALES PERCENTAGE (%) % 
 

% 
 

% 

 

Proportion of all sales transacted over the Internet.  Orders made via telephone, facsimile and e-mails should not be counted. 

 
                                 

EXPENDITURE ITEMS 

 

Please record costs associated with total sales excluding cost of distribution sales (Q4a). 

  

Actual 
2008 

(€000's) 
 

Actual 
2009 

(€000's) 

Q5 - PAYROLL €   €   

 

Wages, salaries, pensions and other payroll costs for employees within the Republic of Ireland [include all bonuses, 
PRSI, other taxes and levies but exclude redundancy payments and agency staff payroll costs]. 

Q6a - MATERIALS €   €   

 

Cost of materials and components used directly in the production of goods and services [exclude goods purchased 
for re-distribution only or any capital expenditure]. 

 

Q6b - MATERIALS SOURCED IN IRELAND (%) 

 
% 

 
% 

 

Estimated proportion of materials and components in Q6a produced in Republic of Ireland. 

Q7a - SERVICES INCLUDING ROYALTIES €   €   

 

Cost of all bought-in services, e.g. royalties, advertising, transport, fuel, power, repairs, telephone, postage, 
stationery, computing services, professional fees etc. 

 

Q7b - SERVICES SOURCED IN IRELAND (%) % 
 

% 

 

Estimated proportion of services in Q7a sourced in Republic of Ireland. 

Q8 - ALL OTHER EXPENSE ITEMS €   €   

 

Sum of all other expense items appearing in Profit and Loss Account of your Republic of Ireland operation (e.g. rent, 

leasing costs, interest payments and depreciation). 

Q9 - INTERNET PURCHASES PERCENTAGE (%) % 

 
% 

 

Proportion of all purchases transacted over the Internet.  Orders made via telephone, facsimile and e-mails should 
not be counted. 

    

TRAINING 

 

Please estimate your organisation’s expenditure on formal, structured training to management and staff (in-

house and off-site). 

  

Actual 
2008 

(€000's) 
 

Actual 
2009 

(€000's) 

Q11 - TRAINING €   €   

 

Cost of all formal structured training, in-house and external (excluding salary of those being trained, on-the-job 
training costs and apprentice training). 

 

OTHER COMPANIES INCORPORATED IN THIS RETURN 

Apart from this company, please list all OTHER companies, subsidiary companies and plants included in this return: 

Company Name(s) Address(es) 

    

    

    

Thank you very much! 

Please return a completed form via e-mail to ……  or by post to:   

Forfás, Annual Business Survey Unit, Wilton Park House, Wilton Place, Dublin 2. 
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